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Korean Brands Lead Industry in Initial Quality, While Japanese Brands Struggle to Keep Up with
Pace of Improvement

Porsche Ranks Highest among Nameplates for a Third Consecutive Year

WESTLAKE VILLAGE, Calif.: 17 June 2015 — With a significant year-over-year improvement, Korean brands
continue to widen the quality gap with other automakers, while Japanese makes collectively fall below
industry average for the first time in 29 years, according to the J.D. Power 2015 U.S. Initial Quality Studys™
(IQS) released today.

The study examines problems experienced by vehicle owners during the first 90 days of ownership. Initial
quality is determined by the number of problems experienced per 100 vehicles (PP100), with a lower score
reflecting higher quality.

The industry experiences a 3 percent year-over-year improvement in initial quality, averaging 112 PP100
compared with 116 PP100 in 2014.

Historic Shifts in Performance by Brand Origin

Korean brands lead the industry in initial quality by the widest margin ever, averaging 90 PP100, which is an
11 PP100 improvement from 2014. For the first time in the study, European brands (113 PP100) surpass
Japanese brands (114 PP100), while domestic makes (114 PP100) equal the Japanese for only a second
time.

Although Japanese brands overall experience a 2 PP100 improvement from 2014, this has proven
insufficient to keep pace with the industry, causing Japanese makes overall to fall below industry average for
the first time in the 29-year history of the U.S. Initial Quality Study. Only four of the 10 Japanese brands
included in the study post an improvement.

“This is a clear shift in the quality landscape,” said Renee Stephens, vice president of U.S. automotive
quality at ].D. Power. “For so long, Japanese brands have been viewed by many as the gold standard in
vehicle quality. While the Japanese automakers continue to make improvements, we're seeing other brands,
most notably Korean makes, really accelerating the rate of improvement. Leading companies are not only
stepping up the pace of improvements on existing models, but are also working up front to launch vehicles
with higher quality and more intuitive designs.”

Technology Continues to be a Trouble Spot for the Industry

* Entertainment and connectivity systems remain the most problem-prone area for a third consecutive
year, with voice recognition and Bluetooth pairing continuing to top the problem list.

* The majority of models included in the study that have voice recognition systems experience 10 or
more PP100 related to this feature.

* The number of owners who indicate having voice recognition in their new vehicle has increased to 67
percentin 2015 from 57 percent in 2013. Based on results from the ].D. Power 2015 U.S. Tech Choice
Study,M this will continue to increase as simple wireless device and near field communication are the
top two entertainment/connectivity technologies consumers indicate wanting on their next vehicle.
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“Smartphones have set high consumer expectations of how well technology should work, and automakers are
struggling to match that success in their new vehicles,” said Stephens. “However, we are seeing some OEMs
make important improvements along the way. What's clear is that they can’t afford to wait for the next
generation of models to launch before making important updates to these systems.”

Highest-Ranked Nameplates and Models

Porsche ranks highest in initial quality for a third consecutive year, posting a score of 80 PP100. With a 20
PP100 improvement from 2014, Kia follows Porsche in the rankings at 86 PP100. This marks the first time in
the history of the study that Kia has led all non-premium makes in initial quality.

Jaguar (93 PP100), Hyundai (95 PP100) and Infiniti (97 PP100) round out the top five nameplates. Infiniti is
one of the most improved brands in the study, lowering its problem score by 31 PP100 from 2014.

Model awards are spread among several corporations, with many receiving multiple awards.

General Motors (4): Chevrolet Equinox (tie); Chevrolet Malibu; Chevrolet Silverado LD; and Chevrolet Spark
Hyundai Motor Company (4): Hyundai Accent; Hyundai Tucson; Kia Sorento; and Kia Soul

Nissan Motor Company (4): Infiniti QX70; Infiniti QX80; Nissan Sentra; and Nissan Quest

Volkswagen AG (4): Audi Q3; Porsche 911; Porsche Boxster; and Porsche Macan

BMW (3): BMW 2 Series; BMW 4 Series; and BMW 5 Series

Toyota Motor Corporation (3): Lexus LS; Toyota Tacoma; and Toyota Sequoia

Fiat Chrysler Automobiles (2): Chrysler 300 and Dodge Challenger

Ford Motor Company (2): Ford Escape (tie) and Ford Super Duty

Mazda (1): Mazda MX-5 Miata

Plant Assembly Line Quality Awards

BMW AG’s Rosslyn, South Africa plant, which produces the BMW 3 Series, receives the Platinum Plant Quality
Award for producing models with the fewest defects or malfunctions. Plant quality awards are based solely on
defects and malfunctions and exclude design-related problems.

In the North America/South America region, Toyota Motor Corporation’s Cambridge North, Ontario, Canada
(TMMC) plant, which produces the Toyota Corolla, receives the Gold Plant Quality Award.

Kia Motors Corporation’s Kwangju Plant 1, Korea, which produces the Kia Soul, receives the Gold Plant Quality
Award in the Asia Pacific region.

The 2015 U.S. Initial Quality Study is based on responses from more than 84,000 purchasers and lessees of
new 2015 model-year vehicles surveyed after 90 days of ownership. The study, now in its 29t year, is based
on a 233-question battery organized into eight problem categories designed to provide manufacturers with
information to facilitate the identification of problems and drive product improvement. The study was fielded
between February and May 2015.

Find detailed information on vehicle quality, as well as model photos and specs, at jdpower.com/quality.

Media Relations Contacts

John Tews; ].D. Power; Troy, Mich.; 248-680-6218; media.relations@jdpa.com

About ].D. Power and Advertising/Promotional Rules www.jdpower.com/about-us/press-release-info
About McGraw Hill Financial www.mhfi.com
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J.D. Power
2015 U.S. Initial Quality Study>V(1QS)

2015 Nameplate 1QS Ranking
Problems per 100 Vehicles (PP100)
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Source: J.D. Power 2015 U.S. Initial Quality Study*M (1QS)

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.
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2015 U.S. Initial Quality Study*" (1QS)

Top Three Models per Segment

Car Segments

City Car*
Highest Ranked: Chevrolet Spark

Small Car
Highest Ranked: Hyundai Accent
Kia Rio
Chevrolet Sonic
Small Premium Car*

Highest Ranked: BMW 2 Series
Acura ILX

Compact Car

Highest Ranked: Nissan Sentra
Hyundai Elantra (tie)
Toyota Corolla (tie)

Compact Sporty Car

Highest Ranked: Mazda MX-5 Miata
Volkswagen Eos
Scion tC

Compact Premium Car

Highest Ranked: BMW 4 Series
Lincoln MKZ
Lexus ES

Compact Premium Sporty Car*

Highest Ranked: Porsche Boxster
Porsche Cayman

Midsize Car

Highest Ranked: Chevrolet Malibu
Kia Optima
Toyota Camry

Midsize Sporty Car*

Highest Ranked: Dodge Challenger
Chevrolet Camaro

Midsize Premium Car

Highest Ranked: BMW 5 Series
Lincoln MKS
Infiniti Q70

Midsize Premium Sporty Car

Highest Ranked: Porsche 911
Mercedes-Benz SL-Class
Jaguar F-Type

Large Car

Highest Ranked: Chrysler 300
Kia Cadenza
Chevrolet Impala

Large Premium Car

Highest Ranked: Lexus LS
BMW 7 Series

Porsche Panamera

* No other model in this segment performs above segment average.

For more detailed findings on vehicle quality and dependability performance,
visit www.jdpower.com/quality

Source: J.D. Power 2015 U.S. Initial Quality Study*™ (1QS)

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.
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Top Three Models per Segment
SUV, MPV, Van, Pickup Segments

Small SUV

Highest Ranked: Hyundai Tucson
Buick Encore (tie)
Kia Sportage (tie)

Small Premium SUV

Highest Ranked: Audi Q3
Mercedes-Benz GLA-Class
Land Rover Range Rover Evoque

Compact SUV

Highest Ranked: Chevrolet Equinox (tie)
Ford Escape (tie)
GMC Terrain

Compact Premium SUV

Highest Ranked: Porsche Macan
Mercedes-Benz GLK-Class
Infiniti QX50 (tie)

Lexus NX (tie)

Compact MPV*
Highest Ranked: Kia Soul

Midsize SUV

Highest Ranked: Kia Sorento
Hyundai Santa Fe
Chevrolet Traverse

Midsize Premium SUV

Highest Ranked: Infiniti QX70
Lincoln MKX
Porsche Cayenne

Midsize Pickup*

Highest Ranked: Toyota Tacoma
Nissan Frontier

Minivan

Highest Ranked: Nissan Quest
Chrysler Town & Country
Kia Sedona

Large SUV

Highest Ranked: Toyota Sequoia
Ford Expedition
Chevrolet Tahoe

Large Premium SUV

Highest Ranked: Infiniti QX80
Mercedes-Benz GL-Class
Lincoln Navigator

Large Light Duty Pickup*

Highest Ranked: Chevrolet Silverado LD
Ram 1500 LD

Large Heavy Duty Pickup*

Highest Ranked: Ford Super Duty
Chevrolet Silverado HD

* No other model in this segment performs above segment average.

For more detailed findings on vehicle quality and dependability performance,
visit www.jdpower.com/quality

Source: J.D. Power 2015 U.S. Initial Quality StudysM (1QS)

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.
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2015 Plant Assembly Line Quality Award Recipients
Based on Models Produced for U.S. Market

Problems per 100 Vehicles
(Defects/Malfunctions Only)

Platinum Award

BMW AG—Rosslyn, South Africa

North/South America

Toyota Motor Corporation—Cambridge North, Ontario,
Canada (TMMC) Gold

Toyota Motor Corporation—Cambridge South, Ontario,
Canada (TMMC) Silver

General Motors Company—Ramos Arizpe, Mexico
Bronze

Asia Pacific
Kia Motors Corporation—Kwangju Plant 1, Korea Gold

Toyota Motor Corporation—Kyushu 2, Japan (TMK) Silver

Toyota Motor Corporation—Yoshiwara, Japan (TABC)
Bronze

Europe and Africa*

BMW AG—Dingolfing 01, Germany Silver

Porsche AG—Stuttgart, Germany Bronze
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Model(s) Produced at Plant

BMW 3 Series

Toyota Corolla

Lexus RX

Cadillac SRX

Kia Soul

Lexus ES, Lexus IS, Lexus RX

Lexus LX, Toyota Land Cruiser

BMW 3 Series, BMW 4 Series, BMW 5
Series

Porsche 911, Porsche 918,
Porsche Boxster

*Because BMW AG is awarded the Platinum Plant Quality Award, which represents the highest-performing assembly plant
in the world for initial quality, no Gold Plant Quality Award is issued for Europe and Africa.

Source: J.D. Power 2015 U.S. Initial Quality Study*™ (1QS)

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,

and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.



